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report is in final quality control stages

before going to Travel Oregon.
2026 with plans due to Travel Oregon

o Budget planning to occur April & May
June 1, 2026.

e FY23-25 Agreed Upon Procedures
o WVVA’s engagement is complete. The
o $1,131,350 up $28,590

e FY2026-2027 Allocation

Fxecutive Report




Wine Country
[icense Plate

Region 2: Clackamas, Linn, Lane & Benton Counties

e Influencer Hosting
o First FAM in Lane County: @nomnomnori
o One influencer per county, all to be in region
by end June 30, 2026

e Goals:
o Live in destination natural social media
content
o Dedicated promtional post on infuencer
channel
o Purchase of digital assets for future
promotions
m These assets to be used in promotion
efforts in fiscal 26-27. Usage includes local

DMOQO’s use.
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Development Update

Yambhill Rivers Access:
e Karen is coordinating/facilitating follow up meetings
from the site visits.
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Gooseneck Mountain Bike Project (Polk County):

e Progress has slowed with BLM due to staff and timber

priorities. Waiting for approval to move cultural
resource survey ahead.

Strategic Investment Fund:
e All 2024-2025 projects are complete and have
submitted final reports.
o All 2025-2026 initial project payments are out the
door and projects are underway.



Global Sales

Consumer Shows
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e Vancouver Outdoor Adventure Show
o February 28-29, 2026
o Participated in Travel Oregon’s booth
o 15,900 show attendees

e LA Travel and Adventure Show
o March 6-8, 2026
o Long Beach Convention Center
o Booth costs shared with Travel Southern
Oregon, OMHT & Travel Lane County
o 17,107 show attendees




Marketing Update

Winter Campaign

Paid Social Media
Strategy:

e Creative Ad Sets: Cellar Season, Truffle
Foraging, Outdoor Rec & Unique Lodging
Objective: Awareness
Budget: $6,000 © "ty e x
Timeline: Jan 15 - Feb 28, 2026
Audience: 21-65

4 Explore

G gowillamettevalley

Discover trails, truffles, and tastings by day.
Relax and get cozy by night.
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Results:
e Impressions: 7. 1M
e Reach: 5.79M
e Clicks: 11,075

nd your perfect wintér relreatl in the Willan

willamettevalley.org
Explore More, Stay Longer Learn more
Discover trails, truffles, an...

n""*_ Like (] Comment £> Share
- - 4

Willamette Valley - Oregon
Wine Country see X
Pair your winter hikes with a glass of Willamette

Valley Pinot noir. Adventure never tasted this
d q good. Photo credit Gabriel Amadeus Tiller.

- gowillamettevalle

FORAGE.
FEAST.
REPEAT.

willamettevalley.org
Toast the Trek Learn more
Pair your winter hikes wit..
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Organic Social Media
The winter awareness
campaign also ran on owned
channels, no budget spent.

e Impressions: 17,569

e Reach: 7,555

e Engagements: 430



Organic Social Media

Overall @3 Channel Analytics
Organic social focused on promoting
cellar season, cozy stays and truffle
hunts. As well as the start to bloom
season in the Willamette Valley.

Published Posts
1G: 38

FB: 35

Tiktok: 11

Net Audience Growth
1G: 493

FB: 71

Tiktok: 86

Impressions (all channels)
190,434

:: gowillamettevalley

Watch on Instagram
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156 likes

Top performing post of Q3

User Generated Content Partnership

For the first time, WVVA partnered with a
Willamette Valley-based influencer
(@wander.with.bri) for a Spring Break Family
Travel series. The three-part UGC series

featured North, Mid and South Valley itineraries.

Series Results

Engagements: 1,201 (IG+FB)
Views: 25,987 (IG,FB,Tiktok)
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gowillamettevalley and wander.with.bri
Original audio

gowillamettevalley We're continuing our adventure around the
region to highlight some amazing family-friendly gems. This
time, let's head to the Mid-Willamette Valley:

¥« Experience hand-carved magic at the @albanycarousel

# Step into a fairytale at Oregon’s most whimsical theme
park, @enchantdforst

(opening for the season on March 21st)

® Discover interactive exhibits designed to spark curiosity
and creativity at @gilbert_house

These spots are perfect for spring break adventures and
beyond. Stay tuned as we wrap up this series down in the
South Willamette Valley in part 3!

#GoWillametteValley #OregonExplored #Oregon
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albanycarousel Thank you for highlighting us! We are so
happy to be a part of this community!

View insights ‘Boost reel
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January in the Willamette Valley

& & ExXDarances Savor the flavars of the Wilamette Valey ths manth, whan iruffle season
5 & Expenences returns with foraging adventures and curated dinners - and when Callar
Season brngs cozy whbes to world-class winenes.

February in the Willamette Valley

'z an exciting time to vist the Willamette Valley. Oregon Tnsfile Month & n full
wwing with foraging trips and elagant dinners, while the fast-approaching
2pring break season offers outdoor adverdures, fun-filled museums, and

more.

March in the Willamette Valley
Leam samething now, and embrace the spirt of spring in the Willamette
Valley. It's the perfect time to soe colorful biooms, head out for cozy mourtam
petaways, and melax with charming downtown adventures.

Outdoor Recreation Classes & Experiences

By Matt Wastradowski

stories

The outdoors is a big part of what makes the Willamette Valley so special. Across our beautiful
region, you'll find crystal.clear rivers and streams for prolific fly-fishing, winding rivers perfect for
kayaking and stand-up paddleboarding, and some of the world's top trails for mountain biking

Cellar Season Kicks Off

During Cellar Season, charces are good
the porson pouring your wine = the
persen who crafted #—so there's no
better time to learm about the
winamaking process n an sasy-gong
ervronment. Read More

Truffle Season Begins

Truffios are a Willamette Valley delicacy
—one that gots its time in the zpotlight
every winter. We broak down fhe magic
of our truffles, food-and-wine parings,
foraging adventures, and other fun
evenits across the regon. Read More

Hike With the Family
Start planning your spring break getaway
with our guide to the Wilamette Valley's
top famly-friondy hikes, Walk through
quiet forests. alongsde bubbiing

ey 2l 33

Spnng wil be here soon —and with #
comes colorful blooms at farms and
pardens across the Wilamette Valley.

Soe what's growing this season, and
start planning your visd to catch peak

Hands-On Classes and
Culinary Workshops

Have you ever wanted to blend your own
wine. milk a cow, or forage for your
kinch? Check out lecal food-focused
classes and werkshops. Read More



Marketing Update ;
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Publications
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Annual Report e e - . , _
20242025 ; A new visitor guide, released in January, was updated In

collaboration with local DMQO’s and partners.
e Printed: 95,000 copies (planned two-year run)

WVVA's first published annual report,

released. digitally ih Ja.nuary, o Distributed by: Online (Garten), Certified Folder,
summarizes organizational Source Logistics (TORP), OPAL, trade shows &
Imperatives, goals and achievements events

during the 2024-2025 fiscal year. o Supplied to DMO’s/Partners: 5,700 copies (to date)



AFAR

Public Relations

Mark Your Calendar: These n
Are The Best Food Festivals TO p H Its
To Attend In 2026

e 00, D, fopoy

-~ (lelish AFAR: Where to Go for Spring Break: 5 Great U.S.
Road Trips for Every Family

Delish: Mark Your Calendar: These Are
The Best Food Festivals To Attend in
2026
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and the Sowth . ; f you ang for your Luxuriating in the Willamette Valley

Portland, Willamette Valley, and the Oregon coast VET) 4 r It you are headed to the Willomette Valley. you have many choices on where 10 stay - from

luxury hotel resorts 1o small boutique properties to vineyard stays. After a recent visit to

Oregon wine country, we've complled a list of quintessential Pacific Northwest properties for P o | O I I fe St | e L] L u X u r I a t ] n I n t h e
your consideration, and all within proximity of the region’s incredible winery offerings y L

inted, independently o
by woperty |s locat ght in down
MeMinnvil h a perfect launchin
EXCUT: o the Willamel Talley w
walking distance to many restaisrants and

ather desired excursions, Thirty-six huoary

- P— Q3 Stories Placed: 14
o Q3 Circulation: 58,643,414

Oregon Truffle Festival There is so

e e Fiscal YTD Circulation: 2.4M
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Hog training experi Set into their Sto

and just st diive from their tastie

Hilton Head Island Seafood Festi



= FAM Collaboration

Oregon Chardonnay Celebration

e $5,000 Invest to support Yamhill County wide PR
activate tied to Oregon Chardonnay Celebration
o Capacity and planning provided by Taste Newberg
o Full project budget $32,000
e Other supporting partners: Yamhill County tourism
partners, Oregon Wine Board and Travel Oregon

e Hosted 11 media Feb. 19-22, 2026
o Qutlets: Freelance writers in
food and wine industry for
publications like AFAR, Food ®_
and Travel, Conde Naste,
Travel + Leisure, Wine
Enthusiast
e Initial PR hits:
o Wine Enthusiast

.:S’ confidenceuncorked @

Willamette Valley, Oregon Following -+

.’S’ confidenceuncorked & 4w
Damnit, | think | left my heart in
willamette % Yall - this place did
something to me. And ok yes | know I'm
normally a sappy girl but these feels are
warranted ok!! | get the hype now

| swear there must have been magic in
those rolling green hills, the people (oh
my gosh the PEOPLE!!), the insanely
beautiful wines, in some of the
freshest/most delicious produce I've
ever enjoyed (I've never dreamt about
roasted broccoli raab... until now)

There was even magic in the freaking
rain - and that’s saying something
coming from someone who grew up in
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o Briana Cohen’s Best Oregon =
Chardonnay, =

'*' Add a comment... @
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Industry Services

e Provided 12 letters of support for the Wine
Country License Plate Grant Program.
Applications were due 2/19/26.

e Q3 monthly industry e-news:
o Open rate 38.5% / up 5%
o 1293 opens / up 129.3%
o Click rate 6.9% / down 15.3%
o 233 clicked / up 84.9%
o 441 subscribers / up 7.3%

e Provided legislative advocacy updates and gave
legislative testimony during the short session.
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Looking Ahead

e Hwy 99 Media Production
o Granite & Light (dba. Journal of Lost Time), will be in
region for photo and video production April 25-20,
2026 and May 18-22, 2026.

e Second Wine Country License Plate influencer in
Clackamas County April 10 & 11, 2026.

e Roots & Rhythm Influcencer collaboration FAM April 21-
25, 2026.

e WVVA will present fiscal plan 26-27 to the Oregon
Tourism commission to receive the official designation
remainder of the region contract at the June Travel
Oregon Commission meeting in the Dalles.




